
​Concept Overview – Midnight Cravings Biryani Poster​

​This poster is designed to trigger instant food cravings and encourage users to place an order​
​immediately, especially during late-night hours when people often scroll through food apps but​
​hesitate to order.​

​Design Objective​
​The main objective of this design is to highlight the richness and irresistible appeal of Dum​
​Chicken Biryani and create a strong visual hunger trigger. The food image is placed at the​
​center to immediately capture attention and make the viewer focus on the product first.​

​Color Psychology​
​The dominant color used in this design is red, which is widely used in the food industry because​
​it stimulates appetite and creates a sense of urgency. Red psychologically increases hunger and​
​attracts attention quickly, which is why many food brands use it in their branding and​
​promotions.​

​To complement the red background, golden and yellow tones are used in the biryani bowl and​
​text highlights. These colors symbolize warmth, richness, and premium quality, reinforcing the​
​idea of a royal and authentic biryani experience.​

​Background Concept​
​The background subtly blends restaurant-themed visuals to create a dining atmosphere without​
​distracting from the main food product. This blend effect adds depth to the design and gives the​
​viewer a feeling of being inside a restaurant environment, which enhances the craving effect.​

​Typography Choice​
​The poster uses the Montserrat SemiBold font. This font is modern, clean, and highly readable​
​on social media platforms. The bold structure of the font ensures that the headline and​
​important information stand out clearly even when viewed on a mobile screen.​

​Visual Hierarchy​
​The design follows a clear hierarchy:​

​1. The biryani dish immediately grabs attention.​
​2. The headline “Dum Chicken Biryani” communicates the product.​
​3. The discount badge (20% OFF) creates urgency.​
​4. The “Order Now” button acts as the final call-to-action.​

​This structured flow guides the viewer from visual attraction to taking action.​

​Call to Action​
​The “Order Now” button and the presence of popular delivery platforms such as Swiggy and​
​Zomato increase trust and make it clear where the customer can place the order instantly.​



​Conclusion​
​Overall, the design combines food psychology, strong color contrast, clear typography, and a​
​premium visual presentation to make the biryani look delicious and irresistible, encouraging​
​users to order immediately.​


